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Who we are

The Emerald Business Group consists of local, loyal and committed businesses working together to provide quality products and services to meet our community’s needs.
Objectives

1. To work together as a group to improve opportunities in Emerald and surrounds for our Members.  This includes all business types -  retail, trade and private small business.
2. To develop promotional initiatives for all business types.
3. For the EBG brand and values to be recognised by the local community and in turn build brand loyalty.

4. Achieve positive outcomes for the community through working with Council and local community groups.

5. To promote Emerald as an attractive shopping and tourist destination.

6. Encourage our local community to shop locally.

7. To attract tourists to the Emerald District and surrounds.

8. To attract a diversity of businesses into the area.

9. Financial stability and growth for our Members.

10. To build a viable and dynamic group that provides real value.
Membership Benefits

· Networking with other businesses.

· To build and offer strategic alliances.

· Equity in the EGB Brand and its values.

· Customer recognition.

· A stronger voice with Council.

· Website savings, benefits and reduced advertising rates.

· Cross promotion of business services.

· Better buying power for promotion and advertising.

· Access to grants.
· Increased business links with the community and other local districts.
Customer Benefits

· Buy local and save.

· Promotes local employment and business diversity.

· Participation and enjoyment in local events.
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How do we communicate with our Members?

· Regular meetings.

· Via email.

· Events (Community and special promotional events).

· Training seminars.
· Breakfast Forums
· Networking.
Membership Structure

An initiative of Emerald Community House (ECH), the Emerald Business Group was formed in early 2010 with the aim of supporting a strong resilient and vibrant community through collective community strengthening activities connecting key residents, community groups and businesses.  Emerald Community House administers the finances for the Group as well as providing sales and marketing support.  Meetings are convened by an elected member of the Business Group and meetings are held regularly at Emerald Community House.

Membership Costs

Membership costs $130 per annum (Jan to Dec) goes towards:

· Administration and financial accounting by Emerald Community House.
· Use of ECH premises to conduct EBG meetings.
· Free promotion of EBG Contact List in ECH programs.

· Access to grant applications and funding opportunities through ECH..

· Marketing of Membership Kit and promotions.
· To foster community strengthening between members of the group.

· Promotion on the Emerald and Dandenong Ranges Web Site including
·  A designated Emerald Directory listing of all business members and contact details.

· Links to individual business web sites.

· A designated listing about the EBG under Emerald Voice including Membership Kit download.
· EBG e newsletter

· Discounted paid feature advertising/promotions on the homepage.

· Advertising and promotions for the business types as identified by EBG members.
Membership Criteria

A business must operate within the Emerald District (Clematis, Emerald, Avonsleigh, Macclesfield) with a 3782 postcode.

Emerald & Dandenong Ranges Website

Purpose
1. To promote the businesses, community groups, facilities and attractions of the Emerald District to our local community and tourists to the Eastern Dandenong Ranges.  First Impressions Count!  
2. To ensure the website creates a positive first impression of Emerald and the Dandenong Ranges as a destination for the local community and new customers.  

3. To produce a website that enhances and embraces all the district of Emerald has to offer and to use as a marketing tool in building a strong brand image for our township.  
4. To involve and support the local community.

EBG Objectives

5. To use the website as a promotional tool to attract new members.

6. To use as a marketing tool for all business types to advertise and sell their products and services.

7. To enhance the professionalism, credibility and confidence in our products and services.

8. To build customer loyalty.

9. Cross promotional opportunities between businesses.

10. To offer affordable paid feature advertising to members.

11. To advertise promotions.

12. To promote local retail.

13. Anonymous nature of the Internet is perfect for building a pressure-free sales environment for customers.  Provides a way for customers to access information about business all hours of the day and night.

14. Adds another layer to small business marketing for prospects/users to learn more about the features and benefits of a company’s products and services.

15. Is an easy way to tap into new markets with direct, targeted small business marketing.

16. To use as a marketing tool to target new audiences and test new advertising strategies.

17. To help educate potential users about their business by inviting them to the website.

18. Ideal for businesses that don’t have their own website.

19. Can provide links to individual business websites, private and through E-Aus.

20. To build a stronger business voice within the community.

21. To develop a monthly ENewsletter promoting specials from Business Group Members.
Overall Benefits

1. To create greater awareness of Emerald as a destination.

2. Increases visitation to the area.

3. To improve our services, communication and engage users at a local level.

4. To help educate potential users about Emerald, businesses, community groups, recreational and tourism attributes.

5. Adds values to services Emerald offers.

6. Creates awareness of our products and services in a risk-free environment for the customer.

7. To increase local $ spend.

8. Cross promotion of our products and services.

9. Builds community connections.

10. To engage volunteers and create local employment to administer and promote site.

11. Create community awareness of the Go List (Bushfire resource tool).

12. For the website to be used as an educational tool.
